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A Step-Back: 
Feedback from Youth Customers of the 

YCP Grant Projects

Morgan Diamond 

fb.com/together.invincible @younginvincible

Agenda
● The Value of Feedback

● Survey Results

● Soliciting Feedback 

● Taking Programs to the 

Next Level

● Focus Groups and Beyond
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The Value of 
Feedback

“To assume makes an…”

3

4



5/15/2019

3

Feedback ⇒ Improvement
Feedback ⇒ Innovation

Survey Results
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Among respondents: 

● 50% are 20-22 years old 

● 68% have a high school diploma

● 72% identify as male 

Who are your customers?
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Qualitative Feedback
“That they help you find work after completing the program”
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Takeaways
● Overall, students are satisfied with programming

● They want substance, more hours 

● Transportation and balancing work responsibilities are their two biggest 

challenges

● Reaching more women

“What are your takeaways?”
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Soliciting Feedback
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“How do you gauge how your youth are 
experiencing the program?”

“How do you ask them about obstacles 
that they are facing?”
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“How do you plan your day?”
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Taking Programs to 
the Next Level
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Potential Opportunities to Innovate

● Engaging youth customers

● Seeking employer feedback

● Setting employer expectations

● Understaffed

● Others?
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Collecting Additional 
Feedback

Potential Opportunities to Collect Feedback

● Continue to encourage your youth customers to complete 

the survey

○ If you’d like results specific to your agency, please let 

me know

● Two remaining focus groups 

● Host your own focus groups

● Others?
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Action Step:

Host your own focus 
group!

Announcements
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Thank you!
morgan.diamond@younginvincibles.org

fb.com/together.invincible @younginvincible
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