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Which partner do you 
best represent? 



Alexa Heinrich
• Social Media Manager, St. Petersburg College
• www.TheRealAlexa.com
• hello@therealalexa.com



Disability and Accessibility



DISABILITY



15%



• Screen Readers: software programs that 
allow blind and low vision users to read 
the text that is displayed on a screen with 
a speech synthesizer or Braille display.

• Text-to-Speech Programs: technology that 
is used to change data into spoken words.

Assistive Technology



Why should accessibility 
be a priority when creating 

social media content?



It comes in different forms:
• Permanent
• Temporary
• Situational
• Episodic

Disability is Diverse



• Marketing Impact
• Legality and Compliance
• Disability Affects Everyone
• Compassion for Others

Why Accessibility Matters









www.w3.org

Web Content Accessibility 
Guidelines (WCAG)



Your Message



How do you create an 
accessible experience 

on social media?



Copy and Formatting



#OctopiAreAwesome
write hashtags like this:

#octopiareawesome
instead of this:



is easier for literally everyone to read

#CamelCase









Abandoned House
Old House
Haunted House
Derelict House



raised hand

raised hand: light skin tone

raised hand: medium-light skin tone

raised hand: medium skin tone

raised hand: medium-dark skin tone

raised hand: dark skin tone









emojipedia.org



• Use them in moderation
• Double-check their description before 

using them
• Place them at the end of posts and 

tweets to avoid clarity issues
• Try to resist changing the color on 

customizable emoji unless a specific 
skin tone is necessary for context

Best Practices for Emoji
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Desktop Twitter TweetDeck



Images and Visuals



Hand holding up a small fuzzy 
orange kitten with amber-

colored eyes and a pink nose.

Woman in a denim jacket 
holding a baby in a yellow 

sweater above her head. They 
are both smiling and joyful.

White Ferris Wheel with multi-
colored cars under a clear blue 

sky on a sunny day.























Management Platforms
Agorapulse X X X
Buffer X
Emplifi X X X
Facebook Creator Studio X X
Falcon X X X
Hootsuite X X X
Publer X X X
Sked Social X X X X X
Sprinklr X
Sprout Social X X X



Example Alt Text:
A man and woman kiss. The 
man wears a tuxedo, and the 
woman wears a white wedding 
dress and veil that swirls 
around them.

Write in plain language



Example Alt Text:
Ferris Wheel lit up under a 
starry night sky at a carnival 
crowded with people.

Focus on accuracy, not length



Example Alt Text:
Upward view of ten palm trees 
swaying in the wind.

Consider positional information



Example Alt Text:
Colorful illustration of five 
different doctors working on 
and researching an over-sized 
kidney model.

Exclude writing “image of” or “photo of”



Example Alt Text:
Mount Rushmore is shown 
under a hazy blue sky. The 
cliffside in front of it is dotted 
with evergreen trees.

Use proper nouns and names



Example Alt Text:
Times Square in New York City 
is bustling with cars and 
people at night. Bright digital 
billboards cover the buildings.

Don’t describe every single detail



Example Alt Text:
Young Black girl with long curly 
hair sits in front of a large 
desktop computer while 
learning about different 
careers in technology.

Use personal identifiers when needed



Example Alt Text:
A group of about twenty people 
sit in rows of chairs at a 
session for the 2021 Higher 
Education Social Media 
(H.E.S.M.) Conference.

Avoid abbreviations whenever possible



Example Alt Text:
Partial view of a man wearing 
black Chuck Taylor high-top 
shoes, denim shorts, and a 
gray t-shirt sitting on his 
luggage on the side of a 
country road while the sun sets 
behind him.

Add keywords for improved SEO



Example Alt Text:
View of a man from behind. He 
stands atop a hill with his arms 
outstretched, looking over a 
green valley under a cloudy 
blue sky. Text over him reads 
freedom.

Avoid excessive flattened copy



• Emoji Icons
• Links
• Hashtags
• Additional Symbols
• Nonessential Info

What to Avoid in Your Alt Text













• Set GIFs to stop playing 
after 5 seconds

• Give users a way to pause 
or stop GIFs

• Write descriptive alt text
for GIFs

• Avoid GIFs that contain 
rapid blinking or flashing

• Make sure any text in a GIF 
has appropriate contrast
with the background



Red Orange Yellow Green Blue Violet Black White Gray

Red Poor Poor Good Poor Poor Poor Good Good Poor
Orange Poor Poor Poor Poor Poor Poor Good Poor Poor
Yellow Good Good Poor Poor Good Poor Good Poor Good
Green Poor Poor Poor Poor Good Poor Good Poor Good
Blue Poor Poor Good Good Poor Poor Poor Good Poor
Violet Poor Poor Good Poor Poor Poor Good Good Poor
Black Poor Good Good Good Poor Good Poor Good Poor
White Good Good Poor Poor Good Good Good Poor Good
Gray Poor Poor Good Good Poor Poor Poor Good Poor
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color.adobe.com





Audio and Video



An audio description is a form of narration 
used to provide info surrounding key visual 
elements in videos for blind and low vision 
consumers. 

Audio Descriptions



• Typically adds an additional audio track
to a video that can be toggled on and off

• You cannot add multiple audio tracks to 
one video on YouTube, Vimeo, or most 
social media platforms
o Create two versions of your video, one with 

an audio description integrated with the 
rest of your video’s audio and one without









[captions make a video accessible]

Learning disability
Attention deficit
Autism
Different language
Noisy environment
Poor audio
Fast talker
Speaker with an accent

Hello



92%
of U.S. consumers view videos

with sound off on mobile



80%
more likely to watch an entire
video if it includes captions



85%
of videos are watched

without sound on Facebook



80%
of videos are watched

without sound on LinkedIn



40%
of videos are watched

without sound on Instagram



28%
longer view time on Twitter

video content that’s captioned 



[closed captioning] [open captioning]



• Can be toggled on and off
• Option on most video sharing 

and streaming platforms
• Can usually be moved and 

adjusted to adapt to different 
screen sizes and orientations

Closed Captions



• Permanently burned onto a 
video and always visible

• Cannot be turned off, moved, 
or resized

• Normally used when closed 
captioning isn’t available

Open Captions





• Break your captions up at natural language 
breaks for easy reading

• Allow time to read your captions
• Include captions for any contextually 

important non-speaking audio like sound 
effects and music

• Identify when a new speaker starts talking, 
especially if they can’t be seen on screen

Tips for Writing Captions



• MixCaptions
• Clipomatic
• AutoCap
• Kapwing
• Clips

Captioning Apps



• Consider using video services that have 
live-captioning capabilities like Zoom or 
Google Meet

• Provide a transcript or fully captioned 
video soon after your event ends

• Hire an on-camera interpreter for an 
additional level of accessibility

Live-Streaming Tips



Testing Your Content





@HashtagHeyAlexa

hello@therealalexa.com

accessible-social.com


