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Building your Brand is important and should carry through to all
aspects of your marketing.
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Why Social Media?

Sales/Lead
Generation

Customer
Support or
Advocacy

Thought
Leadership

Marketing with Social Media =
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Pick your platforms:
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How to be consistent:

=+ Color
* Font
* Imagery

« Templates

Illinois workNet — Starting your Business Series

'o\“@:rkNet“

CENTER

GRAPHICS STYLE GUIDE FOR ILLINOIS WORKNET® MARKETING MATERIALS

Neutral - Grey Tones workNet Color  Sub Brand Colors

Small Text  Large/Body ~ Accent/  Bars/Boxes Discover Disability  Disability
text, lons  Stripes  [Fooler] lome | Mandfachring | works | works

http://www.illinoisworknet.com/startup



10/27/2015

Department of Commerce
& Economic Opportunity

» [f lin e EE——— \\chsite

WHY ILLINOIS | SMALL BUSINESS/ENTREPRENEURS | EXPANDIRELOCATE | WORKFORCE | COMMUNITY | ABOUTUS

7T
A

Inois
Department of Commerce
& Economic Opportunity

Bruce Rauner, Governor

Illinois
Department of Commerce
& Economic Opportunity

Bruce RauGERRISIR 2 INinois Department of Commerce &
Economic Opportunity
b ot Administrat
Home

3 [
% Mllinois
4 Department of Commerce
J &Economic Opportunity
" Bruce Rauner, Governor

LinkedIn g &

ILLINOIS, THE STATE OF BIG SHOULDERS, WHERE BIG DREAMS ARE REALIZED

Illinois workNet — Starting your Business Series http:/Amww.illinoisworknet.com/startup

Twitter
Facebook

Disney @
Company

YouTube Google+

Disney
oy

disney e e s 8500380

Disney The offici
disney.com

Pinterest

Instagram

Illinois workNet — Starting your Business Series http:/Amww.illinoisworknet.com/startup




10/27/2015

Message
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How will you say what you say?

e | orWe
 Humor or Serious

« Multiple Representatives
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What will you say?

e 70/20/10
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* Engage
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When will you say it?

* Number of Days
* Time of Day.

« Quantity Throughout

* Repurpose
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’ Networking
Reputation Management

v Customer Service

l ‘ ” Thought Leadership

Social
Media

N 3 Community
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Resources

Creating a Marketing Plan -
Marketing with Social Media -

Other Articles to Review:
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- Watch for the news item about this webinar
on www.lillinoisworknet.com

- Watch for information on our upcoming
webinars on our social media links:

06Q0000B06

- Email us at:
info@illinoisworknet.com

Thank You for Attending!

Sponsored by the lllinois Department of Commerce and Economic Opportunity (DCEO)
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