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Basics of Social Media

Thursday, February 18th,  1:00 p.m. ɀ2:00 p.m. 
Friday, February 19th , 10:00 a.m. ɀ11:00 a.m.  

Welcome to: Basics of Social Media

Session 1: February  18th at 1:00 p.m. 
Conference Call number: 1 (866) 803-3878

There is no passcode or pin# needed to enter this webinar.

If you have technical questions, please email: info@illinoisworknet.com

Presenters:

Oana Amaria & 
Natasha Telger 

Illinois workNet

mailto:info@illinoisworknet.com
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Social Media Webinar

Webinar Participation Tools & Features

Audio Options

Å Option 1: Phone 

Á Call into the conference call 

Á 1-866-803-3878  and mute your computer speakers.

Å Option 2 :  Computer Speakers 

Á With Option 2 you will only be able to ask questions via chat. 
We also ask that you mute your computer speakers to prevent  
all possible speaker back play from your computer. 

Q&A
Å Option 1:  Use the chat pod at any time.

Å Option 2 (for those who called into the conference call number):

× Press *# to get in queue to ask a question

× Once your question is answered, the floor will be transferred 
to the next person. 

Agenda
Å Social Media Webinar

Å ConnectPro Participation Tools & Features
Å Series Overview 

Å Creating a Social Media Strategy Recap

Å Polling Question & Chat Pods

Å Basics of Social Media

Å Creating an Image
Å Making Connections
Å Return on Engagement (ROI)

Å Next Steps

Å Watch for Upcoming Webinar:  Basics of Social Media 

Å March  18th @ 1:00 p.m. 
Å March 19th @10:00 a.m.

Å Q& A
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Social Media Webinar

Webinar Participation Tools & Features

Webinar Documents

Å Documents used in the webinar 
will be provided through the 
share pod. The webinar 
summary, PowerPoint, and full 
broadcast will also be provided 
online on 
www.Illinoisworknet.com  on 
the Business Pathway, under 
Develop in the Social Media 
Channel.

Å Along with the webinar 
documents, a social media 
forum has been provided for 
further collaboration.

Å A follow-up email will instruct 
participants on how to access 
these resources.

Social Media Webinar

Series Overview

Illinois workNet, in partnership with DeVry University, is hosting a series of 
monthly webinars on utilizing social media in the workplace.  The Basics of Social 
Media webinar is the second of the series and will include step-by-step 
instruction on: Creating a Program Image, Making Connections, and Return on 
Engagement.

Watch for upcoming Social Media Webinars:

Å Social Media Tools; Email, Blogs & Social Networking. 
Å More Than Tweeting ; Alternative Resources On Twitter. 
Å Creating & Managing your Social Media Image and Accounts. 

Did you miss the first webinar? 
No problem, click here to watch the archived video on Illinois workNet, 
Businesses Pathway, under Develop. 

http://www.illinoisworknet.com/vos_portal/business/en/Benefits/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
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Social Media Webinar

Series 1 - Recap

Your Social Media Tool Box

Tools of Trade

Social media refers to a wide variety of online tools aimed at 

providing a means formass interactions and networking with others.

It is the ability to communicate on-the-fly, in real time, with 

hundreds and thousands of people that makes the opportunity to 

leverage social media as a means of expanding your customer base.

Although daunting, social media is also an opportunity many 

organizations don't want to pass up. 

Lets get started on the Basics of Social Media!
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Basics of Social Media

Webinar Overview

The Basics of Social Mediawebinar is the second of the 
series and will include step-by-step instruction on:

Creating a Program ImageɂLearn how to 
keep it consistent, be authentic, and the 
difference between logos, avatars and 
pictures. 

Making ConnectionsɂLearn the difference 
between social media tools such a Email, 
Twitter, Facebook,  & LinkedIn, and utilize 
them for your  organizational needs.

Return on Engagement ( ROI)ɂIs your social 
ÍÅÄÉÁ ÐÅÒÓÏÎÁÌÉÔÙ ×ÏÒËÉÎÇȩ 9ÏÕȭÌÌ ËÎÏ× 
when opportunities arise that never would 
have been possible otherwise.

ÅThe three subsequent webinars build off each other.  
Participate with all four to maximize the use of social 
media.

Creating a 
Program Image

Making 
Connections

Return on 
Engagement 

(ROI)

Basics of Social Media

Creating a Program Image

Transparent 

Authentic

Human

Logos,

Pictures, or 
Avatar

Keeping it 
Consistent
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Basics of Social Media

Creating a Program Image

Transparent 

Authentic

Human

The face or voice of your department or agency is the most 
important decision to make when considering using social 
media.

Start with the following question: 

VCreate separate accounts for each type of service or 
resource?

VAre these options realistic enough to be maintained 
long-term?

Basics of Social Media

Creating a Program Image

A major part of your social media personality is your avatar 
and your profile bio. Decide whether you want your avatar to 
be your organizational logo or the face of the director; each 
sends a completely different message and requires a different 
approach. The first rule for avatars and bios is to stay 
consistent across social platforms.

Start with the following question: 

VSocial media is about people; not logos. How will you 
let down your guard? 

VWho will manage this image? 

VWhat system will you establish to maintain this 
image?

VWhat will happen to this image if the individual 
leaves?

Logos,

Pictures, or 
Avatar
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Basics of Social Media

Creating a Program Image

What you share, post or tweet today should reinforce your 
organization tomorrow. Think about each message you 
share via social media as an email which has gone public to 
your entire organization. 

Start with the following question: 

VWhat kind of information should you share? 

VWhat protocols can be developed to maintain and 
reinforce the organization message to your audience?

Basics of Social Media

Creating a Program Image

People will ultimately stop connecting if your messages are 
not clear or consistent. A simple way to do that is to make a 
short list of what you will talk about using social media. It is 
also important to keep the same personality when joining 
multiple social media networks. 

Start with the following question: 

VWhat will you talk about using social media?

VWhat are some of the topics on your list? 

VHow can you keep track of the information you are 
sharing through various social media tools?

Keeping it 
Consistent
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Basics of Social Media

Making Connections ïSocial Media Tools 101

Social 

Networking

Facebook

LinkedIn

Email

Microblogging

Basics of Social Media

Email

Definition::

Email can be explained in terms of postal mail, and both the 
purpose and basic operating are the same: exchange 
messages. Email has many benefits in comparison to post 
mail including convenience and accessibility to name a few.

Benefits of Email:

VConvenience

VSpeed

VAttachments

VAccessibility

VCost

http://www.interactiveinsightsgroup.com/blog1/wp-content/uploads/2008/10/microbloggingsites.jpg
http://www.interactiveinsightsgroup.com/blog1/wp-content/uploads/2008/12/socialnetworking.jpg
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http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916

Basics of Social Media

Email Guide

Å Brand new to Gmail? No 

problem! Here's a quick run-

through of what you'll need to get 

comfortable:

ÇOrganizing and sorting your mail 

ÇSearch 

ÇContacts 

ÇChat 

ÇHelpful ways to use Gmail 

Å Other Useful Resources:

ÇHelp articles

ÇHelp forum

ÇWhat's New

ÇGmail Blog

ÇFor work or school

Basics of Social Media

Microblogging

Definition::

Microblogging is a form of blogging where users provide brief 
period updates (often on a frequent basis throughout the day) and 
publish them on microblogging platforms such as 
Twitter. Microbloggers can submit their updates via the web itself 
or via text messages, instant message, or even email.

:: Learn the Basics :

Think of Twitter as : Instant Messaging to the world
VWhat are you doing in less than 120 characters
V0ÏÓÔ ÁÎÄ ÒÅÃÅÉÖÅ ÍÅÓÓÁÇÅÓ ÔÏ Á ÎÅÔ×ÏÒË ÏÆ ȰÆÏÌÌÏ×ÅÒÓȱ

Use Twitter to:
VMake announcements; 
VAnswer buyer questions; or 
VSend a quick update about what's going on in your company 

or in a specific community

http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24918
http://mashable.com/what-is-twitter/
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24919
http://mashable.com/what-is-twitter/
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24920
http://mashable.com/what-is-twitter/
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24921
http://mashable.com/what-is-twitter/
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://mashable.com/what-is-twitter/
http://mail.google.com/support/
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://www.google.com/support/forum/p/Gmail?hl=en&utm_source=HC&utm_medium=leftnav&utm_campaign=gmail
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://mail.google.com/mail/help/about_whatsnew.html
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://gmailblog.blogspot.com/?utm_source=us-en-gmnav&utm_medium=et&utm_content=gmnav
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://www.google.com/apps/intl/en/business/messaging.html
http://mail.google.com/support/bin/static.py?page=guide.cs&guide=24916&topic=24922
http://www.interactiveinsightsgroup.com/blog1/wp-content/uploads/2008/10/microbloggingsites.jpg
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Basics of Social Media

Twitter Guide Book

ÅTwitter 101 ïThe Basics

ÇWhat is Twitter?

ÇTwitter Video Tutorials

ÇWhat is a retweet?

ÇHow can I customize my Twitter 

background?

ÇWhat is a #hashtag?

ÇHow can I build my personal brand on 

Twitter?

ÇTwitter terms to know

ÅBuilding Your Twitter Community

ÇTips for building your Twitter Community

ÇWhat is #followfriday?

ÇHow to find people on Twitter

ÇHow do I find Twitter users in my town?

ÇWhy arenôt people following me?

ÇWhat to do when youôve followed too many 

people

ÇWhatôs a tweetup?

http://mashable.com/guidebook/twitter/ 

Basics of Social Media

Social Networking

Definition::

Social networking services ɀFacebook and LinkedIn being the most 
well-known are websites that allow online users to connect and share 
information with other online users. 

:: Learn the Basics  - Facebook

Think of Facebook as:  Online Cocktail Party

300 million users,  50% of active users log on daily
Fastest growing demographic is 35 years old and older 
Average user has 130 friends
More than 6 billion minutes are spent on Facebook each day 
(worldwide)

Use Facebook to:

Create a group or fan page for people to become a member. 
Fan pages offer several interesting options to:

o Build your fan base; 
o Create discussion board posts (similar to a blog), 
o Wall posts; and Have real live employees partake in the 

discussions

http://mashable.com/what-is-twitter/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/31/twitter-tutorials-youtube/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/04/16/retweet-guide/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/23/twitter-backgrounds/
http://mashable.com/2009/05/23/twitter-backgrounds/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/17/twitter-hashtags/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/20/twitter-personal-brand/
http://mashable.com/2009/05/20/twitter-personal-brand/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2008/11/15/twitterspeak/
http://mashable.com/2009/05/27/facebook-page-vs-group/
http://mashable.com/2008/11/10/twitter-community/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/followfri/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/07/02/twitter-people/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/06/08/twitter-local-2/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/01/06/twitter-follow-fail/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/03/10/twitter-followholic/
http://mashable.com/2009/03/10/twitter-followholic/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://mashable.com/2009/02/25/tweetup/
http://mashable.com/2009/10/09/create-facebook-friend-lists/
http://www.interactiveinsightsgroup.com/blog1/wp-content/uploads/2008/12/socialnetworking.jpg
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Basics of Social Media

Facebook Guide Book

http://mashable.com/guidebook/facebook/

ÅFacebook 101 ïThe Basics

ÇFacebook Pages vs. Groups: What's 

the Difference?

ÇFinding and Adding Facebook 

Apps

ÇRunning an Event on Facebook

ÇWhat is Facebook Lite?

ÇManaging a Group on Facebook

ÅManaging Your Facebook Wall

ÇCreating Facebook Friend Lists

ÇPosting to Both Facebook and 

Twitter

ÇUsing Status Tagging

ÇManaging Your Facebook 

Homepage

ÇGetting Rid of Annoying Facebook 

Notifications

Basics of Social Media

Social Networking

Definition::

Social networking services ɀFacebook and LinkedIn being the most well-known 
are websites that allow online users to connect and share information with other 
online users. 

:: Learn the Basics  - LinkedIn

Think of LinkedIn as : Online Rolodex & Resume

An interconnected network of experienced professionals from around 
the world. LinkedIn has over 40 million members, with a new member 
joining every second
Members are in over 200 countries and territories around the world ɀ
about half outside the U.S.
Executives from all Fortune 500 companies, 170 industries are 
represented

Use LinkedIn to:

Find, be introduced to, and collaborate with qualified professionals that 
you need to work with to accomplish your goals.  
Show off expertise as well as find quick answers to business or 
organizational problems from industry experts, instantly through 
LinkedIn's Answers feature.


