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Social Media Tools

Thursday, March  18th,  1:00 p.m. ɀ2:00 p.m. 
Friday, March 19th , 10:00 a.m. ɀ11:00 a.m.  

Welcome to: Basics of Social Media

Session 1: March  18th at 1:00 p.m. 

Audio Options: 
Option 1: Web Broadcast (Recommended) 

You will only be able to ask questions via chat. 
Option 2: Conference Call number: 

Call1 (866) 803-3878 and mute your computer speakers. 

If you have technical questions, please email: info@illinoisworknet.com

Presenters:

Oana Amaria
Illinois workNet

Dee Reinhardt
Marketing 

Coordinator KCDEE 

mailto:info@illinoisworknet.com


3/18/2010

2

Social Media Webinar

Webinar Participation Tools & Features

Audio Options

Option 1 : Web Broadcast

Á With Option 1 you will only be able to ask questions via chat at 
any time.

Option 2 :  Teleconference 

Á Call into the conference call 1-866-803-3878  and mute your 
computer speakers.

Q&A
Å Option 1:  Use the chat pod at any time.

Å Option 2 (for those who called into the conference call number):

× Press *# to get in queue to ask a question

× Once your question is answered, the floor will be transferred 
to the next person. 

Agenda
Å Social Media Webinar

Å ConnectPro Participation Tools & Features
Å Introductions
Å Series Overview 

Å Basics of Social Media Recap

Å Polling Question & Chat Pods

Å Social Media Tools

Å How to get startedñUser guides, tips, and demonstrations for starting  Twitter, 
Facebook, & LinkedIn accounts

Å Tool to Know AboutñBlogs, RSS Feed, & Wiki
Å Next Steps

Å Watch for Upcoming Webinar:  More Than Tweeting; Finding and Posting Jobs

Å April  18th @ 1:00 p.m. 
Å April 19th @10:00 a.m.

Å Q& A
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Social Media Webinar

Series Overview

Dee Reinhardt
Marketing Coordinator for KCDEE 

Dee Reinhardt is a social media specialist, learning to use 
all of the most current tools to reach out to individuals 
and business in the communities that they serve. 

KCDEE, an Illinois workNet Partner, is a federally funded 
workforce development agency which reach out to 
business and job seekers to make a connection,  and 
provide workforce related services & resources.

Social Media Webinar

Webinar Participation Tools & Features

Webinar Documents

Å Documents used in the webinar 
will be provided through the 
share pod. The webinar 
summary, PowerPoint, and full 
broadcast will also be provided 
online at 
www.Illinoisworknet.com on the 
Business Pathway, under 
Develop in the Social Media 
Channel.

Å Along with the webinar 
documents, a social media 
forum has been provided for 
further collaboration.

Å A follow-up email will instruct 
participants on how to access 
these resources.

http://www.illinoisworknet.com/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
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Social Media Webinar

Series Overview

Illinois workNet Άis hosting a series of monthly webinars on utilizing social 
media in the workplace. The Social Media Tools webinar is the third of the series 
and will include information and resources to help organizations use social media 
tools effectively to include step-by-step instruction on: How to Get Started & Tools 
to Know About.

Watch for upcoming Social Media Webinars:
Å More Than Tweeting : Finding and Posting Jobs. 
Å Creating & Managing your Social Media Image and Accounts. 

Did you miss the first webinar? 
No problem, click here to watch the archived video on Illinois workNet, 
Businesses Pathway, under Develop. 

Social Media Webinar

Series 2 - Recap

http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
http://www.illinoisworknet.com/vos_portal/business/en/Benefits/Social_Media/
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Your Social Media Tool Box

Tools of Trade

Social media refers to a wide variety of online tools aimed at 

providing a means formass interactions and networking with others.

It is the ability to communicate on-the-fly, in real time, with 

hundreds and thousands of people that makes the opportunity to 

leverage social media as a means of expanding your customer base.

Although daunting, social media is also an opportunity many 

organizations don't want to pass up. 

Lets get started on Social Media Tools!

Social Media Tools

Webinar Overview

SERIES 
OVERVIEW

TWITTER 
FACEBOOK

LINKEDIN 

Step-by-step Guides 
and Demonstrations

TOOLS 
TO 

KNOW 
ABOUT

There are a wide range of social media tools 
organizations can use to get more interactive 
and communicate or exchange information 
with customers.

The Social Media Tools webinar is the third 
of the series and will include information and 
resources to help organizations use social 
media tools effectively to include step-by-step 
instruction on:

How to get started ɂUser guides, tips, and 
demonstrations for starting  Twitter, 
Facebook, & LinkedIn accounts.

Tools to Know About ɂBlogs, RSS Feed, & 
Wiki.
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Social Media Tools

Social Media Tools 101

Facebook

LinkedIn

Twitter

Social Media Tools

LinkedIn

Think of LinkedIn as : Online Rolodex & Resume

An interconnected network of experienced professionals from 
around the world. LinkedIn has over 40 million members, with 
a new member joining every second.
Members are in over 200 countries and territories around the 
world ɀabout half outside the U.S.
Executives from all Fortune 500 companies, 170 industries are 
represented.

Use LinkedIn to:

Find, be introduced to, and collaborate with qualified 
professionals that you need to work with to accomplish your 
goals.  
Show off expertise as well as find quick answers to business or 
organizational problems from industry experts, instantly 
through LinkedIn's Answers feature.

http://www.interactiveinsightsgroup.com/blog1/wp-content/uploads/2008/12/socialnetworking.jpg
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http://learn.linkedin.com/new-users/

Basics of Social Media

LinkedIn Starter Guide

1. Own a profile that represents you.

Ç List your current,past positions& education
Ç Add a profile photoðpeople never forget a face! 
Ç Add a summary paragraph. Think of it as your 

professional elevator pitch.

2. Ensure your connections represent your 
òreal-worldó network.

Ç Use webmail importto see, in seconds, all the 
people you know who are already on LinkedIn. 

Ç Upload contacts.
Ç View our list of your colleaguesand classmatesthat 

are already on LinkedIn. 

3. Leverage the power of your network!

Ç Post a questionon Answers.
Ç Look upsomeoneõs profile before you meet with 

them. 
Ç Search for Service Providersand select based on 

trusted recommendations from people in your 
network. 

Social Media Tools

LinkedIn

LinkedIn is an interconnected network of experienced professionals from around 
the world, representing 150 industries and 200 countries. You can find, be 
introduced to, and collaborate with qualified professionals that you need to work 
with to accomplish your goals. 

Step 
1

Step 
2

Step 
3

Step 
4

Create a Complete 
Profile

Share Your Experience 
and Education

Build your Personal 
Brand

Promote 
Your 

Personal 
Brand and 

Profile

http://www.linkedin.com/myprofile?trk=msitenewguide
http://www.linkedin.com/myprofile?trk=msitenewguide
http://www.linkedin.com/myprofile?trk=msitenewguide
http://www.linkedin.com/memberPicture?trk=msitenewguide
http://www.linkedin.com/myprofile?trk=msitenewguide
https://www.linkedin.com/secure/uploadContacts?displayWebMail=&trk=msitenewguide
http://www.linkedin.com/uploadContacts?displayUploadContacts=&trk=msitenewguide
http://www.linkedin.com/reconnect?displayCategories=&trk=msitenewguide
http://www.linkedin.com/edurec?display=&trk=msitenewguide
http://www.linkedin.com/answers?trk=msitenewguide
http://www.linkedin.com/search?trk=msitenewguide
http://www.linkedin.com/svpRecommendations?trk=msitenewguide
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LinkedIn

Create a Complete Profile

Creating a Profile:

Your profile has two different views reachable 

through clickable tabs:

View My Profile: see your profile as your network 

does. 

Edit My Profile: edit the different elements of your 

profile. 

Clicking òEditó next to these elements allows you to 
make the changes.

TIP:Think of your snapshot as your next-generation 
business card.

Step 
1

LinkedIn

Share Your Education and Experience

Current Employment Information:
Add your company name, title, duration, and a job description.
Your position description should briefly explain what the 
company does, and what your main responsibilities and 
accomplishments were.  Start writing your professional 
experience.

Education:
Select the country and state where you went to school, 
including your degree, field(s) of study, dates attended, and 
activities & associations.

Your educational backgroundis displayed along with associated 
activities and honors.

TIP:Use clear, succinct phrases hereñand break them into 
digestible chunks so even on a quick-scan of your 
accomplishments shine through.

Step 
2

http://www.linkedin.com/myprofile?trk=msiteprofiles
http://www.linkedin.com/myprofile?trk=msiteprofiles
http://www.linkedin.com/myprofile?trk=msiteprofiles
http://www.linkedin.com/myprofile?trk=msiteprofiles
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LinkedIn

Build Your Personal Brand

Summary:

Describe your specialization, primary industry, and 

professional experience and goals.

Summarizing your professional experience and goals 

allows other users to quickly learn about your 

background and interests. 

Please make sure to spell check, as most descriptions 

are used in key word searches.

TIP: Think of this as your personal elevator pitch.

Step 
3

LinkedIn

Promote Your Personal Brand & Profile

Industry:
Share your company website, or personal blog link.

Recommendations:

Recommendationshelp illustrate your achievements, project 
credibility, and show why people enjoy working with you. People 
with recommendations are 3 times more likely to get looked at.

Contact Settings:
Å Let people know the best way to contact you by providing 

information on opportunity preferences and the type of messages 
interested in receiving.

TIP:The additional informationprofile element allows you to give users 
more insight into your professional qualifications.

Step 
4

http://www.linkedin.com/myprofile?&trk=msiteprofiles
http://www.linkedin.com/myprofile?&trk=msiteprofiles
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LinkedIn

Groups

LinkedIn Groups allows group 

organizations to extend their brands reach 

and strengthen the brand with existing 

users by providing additional value 

through LinkedInõs features.

Used the provided LinkedIn Groups 

Guide and Click hereto start your 

own LinkedIn Group.

Social Media Tools

LinkedIn ïBottom Line

Step 
1

Step 
2

Step 
3

Step 
4

Create a Complete 
Profile

Share Your Experience 
and Education

Build your Personal 
Brand

Promote 
Your 

Personal 
Brand and 

Profile

http://www.linkedin.com/home?myGroups=&trk=msitegroups
http://learn.linkedin.com/group-management.
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Social Media Tools

LinkedIn Video Demonstration

http://learn.linkedin.com/training_source/profile/CreatingaProfile.htm

Social Media Tools

Twitter

Think of Twitter as :  Instant Messaging to the World

V What are you doing in less than 120 characters
V Post and receive messages to a network of  
ȰÆÏÌÌÏ×ÅÒÓȱ

Use Twitter to:

VMake announcements; 
VAnswer buyer questions; or 
VSend a quick update about what's going on in 

your company or in a specific community


